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Vega

brand synommou
o qllill:f and building
relatisnihips with people
taches the lives of people in
Afcaover amallionlimesa day.
A gletally wecognized fosd

bewnsd From the bouse of Yega [presere

Foosdi Corporafiom Pt Lad,
headquariered ot Singapore tha
dclivers bemer Foosd Tor bemer
life. The cempany is young.
peogiesinve  with ambaliges
plare t0 cater o diversfied
product pontfolic in packed
Fiosind sl Bsrverages busingsa,
The objective of the
codnpay 1410 be among the 1op
three brands in Ghana in ihe
pretuct calegory that i csoies
b2 operabi.
Vizga Foods vision b locecas
und deliver value o oar
castomen and 1o ereich thew
life with quality, affordable and
goeosd-laatimg Food peodedts i8,
in shot b deliver “Beiter Food
fiar Betier Lafe™, The company

wanti 0 he musciited wal
every day hife of people
through products designed
vaitably. %0 malch conmmer
aspirstions. Vega believes that
cating well should ol be the
of the more affluent
encs. “Cinod quslity food with
desired bevel of netrition asd
ik ating enjoyment should be
opm 10 all” is the ramewink
around which Vegn operes.

care B provide the everyday
comaumer & full meal option.
Nepa enlesad (ke Ghsasin
market in mad B35 and within
& ipas of v wnd half yesrs, &
has mads rapid progress, and
tpday It Is one of the keading
brands in Ghana. lis preshuct
range consias of Carmed Fish,
Comed Beef, Edibie (il Faiga,
Tosmato Paste, Condessed
Mollilk, Evaporatod Malk, Instast
Milk Powder, Table Margarine,

s, Theoegh s wids product
range, seperior quality and tasie,
inndvative marketing s wth
strong corasmer maights, i has
bezoste one of ke (e
prowing Food beanads wn (Thana
The comgany has sl been able

Innovative Brands, 2007
“Better Food for Better Life”

Caancd Fish, Bacuits and
Wlilk Powder. The company
warks with prelesdiosal
rescarch organizalions o
wpdale B lmowledge oa
local people, culsv sl
food habiis. b wors wul
kescall % Tor vamoam

1o catablink § strong divtrak

infrastructure theough out the
coustry thet has helped ohe
company o reach milllioos of
people everyday with irs

The compamy through s
comprebeniive ¢oniwmer
insights, inmowative market
renearch, ‘IIHII. Frﬂ-d'ﬂl;l

hashed of prodects from & fow =
200580 & wide rasge today, I has
successfully lamnched and
gainsd formidable poaissaing =
different product categonies like

suidoor sctivities and
mteraets with pesple in the
comemanity 0 kmow theer
nsle and prefesences
The company bolisves in
iz leemas Felource &8 s
baggest sieength, 1 has
u srong team of
frees vanous
backgroends. B stroagly
believes in promoling &
calbare of diversily and
inchuivesen. The company
has during last few years,
made signifieant
coninfbation by socsety with
maof [odus off Gpdea and
edocacion. Some of the

ww m bnsena kil ras Jem

BCiTwitees camied oul

l.'flni-vwhﬂndmﬂmw
the flood victims in the
Maorthern region, suppon 1o the
Ghana Ohympic  commitiee,
support b e wrprivileged
chaldren through domaticss
i comtribution during Ghans
%0, pamsipation i Tameds
day efc. The company's
miandare o o cosmibue o the
Ghanaian socicty ol large amd
participate in ecomomic
relorer ol the countsy Beough
focused imitistives. The
eofmpany i always opdd o ithe
local views sl ideas on
prossoling the secial and
economic well-being.

T company ha ambitious
plams %0 roll out other food
products in mear fture, Watch
out for more exciting offers
and mews from Vega

Ran appeéeia!



